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Exploring Two Directions

In Week 1, | explored two ideas side by side: a parody of the Good Housewife’'s
Guide reimagined as a Good Husband'’s Guide, and a second direction based on
sexist sayings that still circulate today. | sketched both to see which had more
potential.

Realising Which Direction Had Depth

The Good Husband'’s Guide was entertaining, but the sexist sayings felt more
alive and culturally relevant. They gave me more room to experiment with
translation across tone, context, and medium.
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Choosing the Sayings as My Core Material Designing With Real Advertising Languages

I committed to phrases like “boys will be boys,” “man up,” “not all Each product was developed using the visual language of its
men,” and “behind every successful man...”. These sayings still category — glossy fragrance ads, gym supplements, luxury
shape everyday behaviour, often disguised as jokes or excuses, chocolates, and premium financial branding. Making them look
making them rich material to translate. believable allowed the critique to sit quietly within the aesthetic.
Translating Sayings Into Products Creating a Unified Brand Identity

| translated each saying into a consumer product: a perfume, a To connect the four pieces, | created a fictional heritage brand:
protein supplement, a chocolate box, and a credit card. This shift Patriarchy & Sons™. This unified the tone and framed the objects
let me reveal how patriarchal attitudes get packaged, sold, and as part of a single system built on inherited power.
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Presenting the Work Digitally

Instead of printing, | built a website that mimics a clean,
editorial e-commerce platform. This digital format strengthens
the critique by placing the products inside the very commercial
environment they are commenting on.

Click the link to view it!
https://readymag.website/5949525
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Some of the photographic elements in this project were
generated using Al image tools. | used them primarily to
simulate commercial advertising aesthetics (e.g.,
fragrance campaigns, protein powder photography). These
elements were then designed, composited, and
art-directed into final layouts by me.

Al acted as a visual resource to test ideas quickly, not as a
substitute for design decisions..
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